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______________________________________________________________________________________________________ 

Abstract:   Through platforms like Instagram, Twitter, You Tube, Facebook, Twitter, etc. social media has become a potent 

instrument for advancing sustainable developing efforts due to its wide reach and engagement potential. The study investigates 

how well social media platforms work for sustainable development campaigns. The objective of this study is assessing h o w  

social media can be leveraged to raise awareness, mobilize support, and drive action towards sustainable development goals. 

Despite the increasing use of social media for advocacy purposes, there is a need to understand its impact on sustainable 

development campaigns comprehensively. This research aims to address this gap by exploring the role of social media in 

fostering sustainable behavior change and community engagement. This study employs a mixed-methods approach of primary 

and secondary data sources, combining qualitative interview and survey with quantitative analysis of social media data to learn 

more about user attitudes and behavior. Preliminary findings suggest that social media plays a crucial role in spreading a word 

and driving support for sustainable development campaigns. Interactive content, influencer partnerships, and targeted messaging 

emerge as key success factors in driving engagement and action. The findings highlight the importance of strategic 

communication and community engagement strategies in maximizing the impact of sustainable development campaigns on social 

media. Recommendations include the development of tailored content, fostering partnerships with influencers and organizations, 

and leveraging data analytics to measure and optimize campaign effectiveness. 
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________________________________________________________________________________________________________ 

Introduction: 

In recent years, the global imperative to combat climate 

change and environmental degradation has led to a growing 

emphasis on "Going Green" — a broad-based movement 

encouraging individuals, businesses, and governments to 

adopt eco-friendly practices. At the heart of this movement 

lies the concept of Sustainable Development, which seeks to 

balance economic growth with environmental protection and 

social equity. As public awareness around environmental 

issues intensified, the role of social media campaigns has 

become increasingly vital in driving change. Social media 

platforms, with their vast reach and real-time communication 

capabilities, have emerged as powerful tools for mobilizing 

communities, influencing behavior, and spreading 

environmental consciousness. This research explores how 

digital activism and targeted campaigns on platforms like 

Facebook, Instagram, Twitter, and YouTube contribute to 

promoting green behaviors and advancing sustainable 

development goals. By analyzing the effectiveness, 

engagement strategies, and societal impact of these 

campaigns, the study aims to highlight the transformative 

potential of social media in shaping a more sustainable and 

environmentally responsible future. 

 

Literature Review: 

Author: Jennifer Mankoff, 2007 

Social networking sites have become effective tools for 

promoting mass collective action and social change. This 

study of the research investigates how social networking 

sites might help people cut back on their personal energy 

use. We provide an overview of current social networking 

applications in many contexts and suggest a novel method 

that incorporates ecological footprint data input into well-

known social networking and internet portal websites. 

Numerous studies have highlighted the effectiveness of 

social networking platforms in mobilizing communities and 

catalyzing collective action. From political movements to 

environmental campaigns, social networking websites have 

demonstrated their capacity to amplify voices and foster 

collaboration among diverse groups. These platforms have 

been utilized for raising awareness, organizing events, and 

facilitating discussions on pressing issues. 

Thus, paper’s proposed approach seeks to leverage the 

widespread usage of existing social networking sites by 

integrating feedback mechanisms related to ecological 

footprint data. By providing users with regular feedback on 

their energy consumption behaviors, these platforms can 

serve as catalysts for behavioral change. Moreover, 

integrating such feedback into commonly used sites enables 

the exploration of motivational schemes that leverage 

group dynamics to encourage sustained engagement. 

To assess the effectiveness of different motivational 

schemes, we propose a threefold evaluation focusing on 

reduction in CO2 emissions, lifestyle changes, and user 

retention. By comparing various approaches, including 

gamification, social incentives, and peer-to-peer 



Jagannath University Journal of Research and Review (JUJRR), Volume No. 01, Issue No. 02 (July, 2025)                                                 ISSN: 3049-1290 

 

13 

 

engagement, we aim to identify strategies that are most 

conducive to fostering sustainable behaviors. 

Social networking websites hold immense potential as tools 

for promoting individual reduction in energy consumption. 

By integrating feedback mechanisms into popular online 

platforms, we can harness the power of social networks to 

drive positive environmental change. Through rigorous 

evaluation of motivational schemes, we can optimize 

strategies for maximizing impact and fostering long-term 

behavioral shifts towards sustainability. 

Author: Yaser Sobhanifard & Meisam Hatami, 2023 

The dissemination of green product messages via social 

networks has emerged as a pivotal strategy for promoting 

sustainability. This review examines the role of surprising 

messages in enhancing the virilization of green product 

messages on social media platforms. Drawing from 

literature, interviews, and exploratory factor analysis, this 

study categorizes and prioritizes factors conducive to 

message virality. 

The study identifies 16 factors crucial for the virilization of 

green product messages, focusing on seduction, 

innovation, and the unknown. Notably, advanced and novel 

technologies rank highest, emphasizing their ability to 

intrigue audiences and evoke surprise. These findings echo 

prior research, particularly emphasizing the significance of 

surprise in green product message virality. 

Technological advancements significantly influence 

consumer acceptance, with products boasting cutting-edge 

technology being more likely to capture attention and be 

shared across social networks. This underscores the 

correlation between innovation and product promotion, 

highlighting the pivotal role of innovation in fostering 

market acceptance. 

Emphasizing innovation and surprise in green product 

messaging holds profound implications for sustainable 

development. By leveraging social networks to disseminate 

surprising messages, green producers and marketers can 

efficiently promote their products at minimal cost. This 

approach not only enhances consumer engagement but also 

contributes to environmental health by encouraging the 

adoption of green products, thereby fostering sustainable 

development. 

Governments can harness these insights to promote a 

culture of green consumption through targeted policy 

interventions. By incorporating organized solutions based 

on identified factors, policymakers can steer societies 

towards sustainable development while improving 

economic conditions without compromising environmental 

integrity. 

This literature review underscores the efficacy of surprising 

messages in promoting green products through social 

networks. Prioritizing factors related to innovation and 

leveraging technological advancements can enhance the 

virilization of green product messages, contributing to 

sustainable development and environmental well-being. 

Moreover, policymakers can utilize these insights to 

formulate effective strategies for promoting green 

consumption and fostering sustainable growth. 

Author: Julie John Research Scholar, Lincoln 

University College (LUC)  

Social media has become integral to modern 

communication, offering unparalleled opportunities to raise 

awareness and address environmental issues. This paper 

explores the role of social media in fostering environmental 

awareness and solutions, highlighting its potential to 

connect individuals globally and drive positive change. 

Various strategies have been identified for utilizing social 

media effectively in promoting environmental awareness. 

These include creating engaging content, utilizing hashtags 

and campaigns, partnering with influencers, and real-time 

monitoring and response. These strategies facilitate broader 

audience reach and foster dialogue around environmental 

issues. 

Despite its potential, leveraging social media for 

environmental awareness comes with challenges. 

Misinformation and limited attention spans among users 

pose significant obstacles. Additionally, the echo chamber 

phenomenon limits diverse perspectives and broad- based 

engagement on environmental issues. 

Despite challenges, social media presents opportunities for 

environmental awareness. It enables crowdsourcing of 

solutions, mobilization of public support, and facilitates 

cross- sector collaboration. These opportunities enhance 

the effectiveness of environmental initiatives and foster 

collaborative problem-solving. 

To maximize the impact of environmental campaigns on 

social media, it is essential to develop clear strategies, 

employ a multichannel approach, and promote 

transparency and fact-checking. These practices ensure 

credibility, reach, and engagement, thus enhancing the 

effectiveness of environmental communication efforts. 

Author: Suraya Hamid, Mohamad Taha Ijab, Hidayah 

Sulaiman, Rina Md. Anwar & Azah Anir Noman 2017 

Higher education students' growing usage of social media, 

especially Facebook, presents a big chance to advance 

environmental sustainability. In order to investigate how 

social media might include faculty and students in 

sustainability activities in academic contexts, this study 

does a thorough literature analysis. Through the 

examination of research from three significant online 

databases, the study determines how social media might 

promote sustainable behaviors like recycling, resource 

conservation, and cutting back on paper use while also 

increasing environmental awareness. It also emphasizes 

how social media helps employees spread institutional 

policies and cultivate an environmentally conscious 

culture. However, the study's drawbacks include its reliance 

on literature published up until 2013, its limited use of 
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keywords, and its lack of citation tracking. The study 

recommends broader methodologies and updated data in 

future research, along with the development of strategic 

frameworks to enhance social media’s impact. This paper 

contributes uniquely by addressing the underexplored role 

of social media in shaping environmental sustainability 

awareness in higher education, offering valuable insights 

for future environmental advocacy and educational efforts. 

Author: Sumeet Bhutani & Yashi Paliwal 2015 

In today's tech-driven era, digitalization permeates every 

aspect of life, marking a significant shift towards the "e" 

world. Our reliance on digital devices underscores its 

indispensability, highlighting its potential to reshape socio-

economic growth paradigms. This symbiotic relationship 

between digitalization and inclusive growth fosters 

sustainable development, simplifying processes across 

various domains such as administration, regulation, and 

planning, thereby enhancing overall quality of life. 

The advent of the digital age facilitates sustainable 

development by empowering societies to become 

Conscious, Connected, Compliant, Collaborative, and 

Content. Empowered digitally, societies become 

responsible stakeholders in the nation's future, contributing 

towards inclusive growth. This paper seeks to explore the 

scope of digitalization in the contemporary landscape and 

its pivotal role in realizing inclusive growth objectives 

through sustainable means. 

The globalization of digitalization has propelled corporate, 

financial, and administrative sectors, broadening service 

offerings to society. From streamlined access to technology 

to enhanced healthcare and educational opportunities, 

digitalization bridges gaps for the underprivileged, 

fostering social integration and economic empowerment. 

By creating a common platform, digitalization aims to 

uplift millions from poverty, illiteracy, and unemployment, 

fostering inclusive sustainable growth. 

By integrating urban and rural realms, digital platforms 

enable holistic sustainable development, promoting socio-

economic inclusion. This approach fosters dynamic urban 

frameworks, transparent governance, and active public 

participation, fostering a prosperous nation. Through this 

holistic approach, nations not only facilitate inclusive 

growth but also cultivate digitally savvy, empowered 

citizens, poised to drive change and progress towards 

sustainable development. 

Author: Franceso De Luca, Lia Iaia, Asad Mehmood & 

Demetris Vrontis 2022 

With the help of information and communication 

technologies (ICTs), social media has developed into a 

potent instrument for information exchange and 

stakeholder engagement. This study investigates which of 

the 17 Sustainable Development Goals (SDGs) of the 

United Nations (UN) spark the most interest and which 

social media post characteristics increase stakeholder 

participation in Europe. We classified Twitter postings 

according to the degree of engagement using the CHAID 

(Chi-square Automatic Interaction Detection) technique. 

3,045 tweets from 173 businesses in a range of sectors and 

nations that also provide sustainability reports as part of the 

Global Reporting Initiative were examined. The results 

show that factors like the type of SDG mentioned, use of 

hashtags, presence of links, tweet length, industry, and 

country all significantly affect stakeholder engagement. 

The SDGs that attracted the highest engagement include: 

partnerships for the goals, climate action, reduced 

inequalities, life below water, life on land, and gender 

equality. This is the first study to focus on how companies 

communicate SDGs on social media and which goals are 

most effective in engaging stakeholders. 

Author: Maria Giovanna Confetto 2020 

To assist digital content managers in efficiently planning 

material and interacting with stakeholders on 

environmental, social, economic, and governance 

challenges, this study creates a taxonomy of sustainability 

communication (SC) subjects. The taxonomy was 

developed through a literature review and theme analysis of 

300 business websites from leading sustainable companies, 

and it is based on both theoretical and empirical research. It 

presents a four-dimensional framework that is separated 

into subject categories and specific topics: planet, people, 

profit, and governance. The taxonomy provides a useful 

foundation for effective content indexing, stakeholder 

involvement, and content planning. Notably, it emphasizes 

the significance of governance in digital sustainability 

communication by adding it to the conventional Triple 

Bottom Line. 

The paper advances corporate sustainability (CS) and SC 

research by linking it to digital content marketing and 

offering structured guidance for communication strategies. 

It highlights ethical leadership and compliance through the 

governance pillar. Future research should broaden the 

dataset, use automated content analysis, and explore social 

media content, especially user-generated and Gen Z styles, 

to identify emerging themes and include folksonomy-based 

entries. The taxonomy could evolve into a semantic web 

ontology, enhancing the searchability and accessibility of 

sustainability content and supporting further research 

across sectors. 

Author: Sushil Kumar SAHOO 2023 

The relationship between Sustainable Development (SD) 

and Global Warming (GW) is deeply interconnected, with 

SD offering key solutions to mitigate Climate Change (CC) 

through renewable energy, waste reduction, and sustainable 

land use. However, GW poses serious challenges to 

achieving SD by disrupting ecosystems, depleting 

resources, and increasing natural disasters. Addressing GW 

while promoting SD requires a balanced, holistic approach 

that integrates economic, social, and environmental 



Jagannath University Journal of Research and Review (JUJRR), Volume No. 01, Issue No. 02 (July, 2025)                                                 ISSN: 3049-1290 

 

15 

 

priorities. Key actions include adopting renewable energy, 

enhancing energy efficiency, promoting sustainable 

agriculture, conserving resources, supporting climate 

adaptation, and fostering international cooperation. 

Collective efforts from governments, businesses, civil 

society, and individuals are essential to reduce greenhouse 

gas emissions (GHGE) and build a more sustainable and 

resilient future for all. 

Author: Li, Jiaqi, et al 2024 

This study investigates the ways in which social media 

might serve as a cooperative forum for encouraging 

environmentally friendly, sustainable lifestyles. This paper 

presents a conceptual model that demonstrates how users 

interact with social media to establish environmentally 

friendly habits through value co-creation, even if prior 

research recognized its communicative power. Though the 

impact of well-known influencers and social norms was 

less significant than anticipated, the results show that 

content sharing, conversations, and community actions 

frequently encourage green practices. User-generated 

content and peer-to-peer interactions were found to be more 

successful in promoting sustainable habits. The study's 

focus on a single point in time, however, limits its 

applicability because it ignores how sentiments may change 

over time. Long-term behavioural change should be 

examined in future studies, including using interviews to 

uncover underlying motivations. 

 It also suggests adapting communication techniques from 

marketing and education to make sustainability messages 

more relatable. Additionally, the impact of online behaviors 

like misinformation and influencer loyalty must be 

addressed, and further research should examine how 

various social media formats contribute differently to 

promoting green lifestyles. 

Research Gap 

• Lack of Longitudinal Analysis of Behavioral Change: The 

majority of research, such as that done by Jennifer Mankoff 

et al. (2007) and Li et al. (2024), looks at user behavior at 

one particular moment in time. This restricts our 

comprehension of how sustainable practices change over 

time as a result of frequent exposure to eco-friendly social 

media messaging. 

• Insufficient consideration of platform diversity and content 

format, Different social media forms (text, video, tales, and 

live material) may have distinct effects on engagement and 

behavior, according to a number of research, including Li 

et al. (2024). Comparative comparison of sites, such as 

Facebook and TikTok, is still scarce, nonetheless. The best 

features and forms for encouraging eco-friendly behavior 

should be investigated through research.  

• Absence of Structures Designed for Particular Audiences 

(e.g., Students, Gen Z), Although Suraya Hamid et al. 

(2017) emphasize the significance of focusing on audiences 

in higher education, many frameworks are not designed 

with students or Gen Z in mind. In the literature, tailored 

approaches for various customer segments are still lacking. 

• Inadequate Policy Integration and Governmental Role: 

Only Sushil Kumar Sahoo (2023) and Yaser Sobhanifard & 

Meisam Hatami (2023) discuss how policies and the 

government can encourage sustainable behavior through 

digital channels. How national digital strategies and public 

policies might work in tandem with social media efforts to 

achieve environmental goals could be the subject of future 

research.  

• Inadequate Knowledge of Stakeholder Involvement with 

SDGs Although engagement with SDG-related information 

was examined by Francesco De Luca et al. (2022), more 

general concerns regarding how to adapt SDG messaging 

for a range of audiences and what kinds of content generate 

the most meaningful interactions still need to be answered. 

Further examination of the connections between content 

and performance across the various SDGs is possible. 

• There is little research on psychological and emotional 

triggers, Although Yaser Sobhani Fard and Meisam Hatami 

(2023) highlight surprise as a viral trigger, a more nuanced 

understanding of emotional appeals (such as comedy, fear, 

pride, and guilt) and their impact on the acceptance and 

dissemination of green messages is still lacking. Emotional 

framing strategies that improve message virality and 

sustainability engagement can be the subject of future 

research. 

 

Research Methodology 

The research paper focuses on leveraging social media 

platforms for sustainable development campaigns. It 

explores how these platforms can be utilized effectively to 

promote environmental, social, and economic 

sustainability. 

For this study, a mixed-method approach is employed 

consisting of Primary methods & Secondary methods. 

Primary methods include surveys conducted to gather 

firsthand insights from individuals and organizations 

involved in sustainable development initiatives. These 

surveys aim to understand the usage patterns, preferences, 

and difficulties in using social media for sustainability 

campaigns. 

Analyzing previously published works is a component of 

secondary techniques.  

Reports, papers, and internet portals.  

• Papers 

• Reports 

• Online portals. 

These resources offer insightful background data and 

information about the state of social media use for 

sustainable development today. 

Additionally, social media platforms themselves are 
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studied through algorithms and analytics tools to analyze 

trends, engagement levels, and the effectiveness of different 

campaign strategies. This approach helps in understanding 

user behavior and optimizing capaign outreach and impact. 

This study intends to offer thorough insights into the 

potential of social media for advancing sustainable 

development initiatives and guiding future strategies in this 

field by integrating primary and secondary research 

approaches. 

Data Analysis 

The data provided offers valuable insights into the 

demographics, behaviors, and perceptions related to 

leveraging social media for sustainable development 

campaigns. Here's a comprehensive analysis: 

1. Demographic Analysis 

• Age: The majority of respondents (96%) are between 

18-24 years old, indicating a young demographic 

engaged in the study. 

• Gender: There is a slightly higher representation of 

females (60%) compared to males (40%), suggesting 

a balanced gender distribution. 

2. Educational Background 

• The educational background of respondents varies, 

with 48% holding a Bachelor's degree and 36% having 

some college education without a degree. 

3. Social Media Usage 

• A vast majority (85%) of respondents use 

social media multiple times a day, emphasizing its 

frequent usage among the demographic. 

• Instagram emerges as the most used platform 

(88%), followed by YouTube (36%) and Snapchat (33%). 

4. Participation in Sustainable Development 

Campaigns 

• Over two-thirds (73%) of respondents have 

participated in sustainable development campaigns on 

social media, indicating active engagement in such 

initiatives. 

 

5. Influence & Motivation 

• The majority of respondents find social media 

very influential (57%) in raising awareness about 

sustainable development issues. 

• Motivation to engage in sustainable development 

campaigns is primarily driven by a desire to make a positive 

impact (64%) and concern for the environment (64%). 

 

 

 

6. Engagement Practices 

• Environmental conservation campaigns are found 

to be the most engaging (58%) on social media, followed 

by sustainable consumption and production (48%). 

 

7. Likelihood of Sharing Content 

• A significant portion of respondents (60%) are 

somewhat likely or neutral about sharing content related 

to sustainable development on their social media profiles. 

8. Beliefs Regarding Influence of Social Media 

• The majority (76%) of respondents agree that 

social media can effectively influence behavior change 

towards sustainable practices. 

9. Factors for Campaign Success 

• Engaging content through reels (85%) and 

influencer endorsements (85%) are perceived as key factors 

contributing to the success of sustainable development 

campaigns on social media. 

10. Action Taking Behaviour 

• Nearly half of the respondents (46%) have taken 

action (such as signing a petition, donating, or 

volunteering) as a result of encountering sustainable 

development campaigns on social media. 

11. Suggestions for Improvement 

• Suggestions for improving support for sustainable 

development campaigns on social media include focusing 

on engaging content, influencer endorsements, and clear 

call- to-action. 

 

Social media has revolutionized communication and 

engagement, offering infinite opportunities for promoting 

sustainable development campaigns. This analysis delves 

into the potential and challenges of leveraging social media 
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platforms to drive awareness and action towards sustainable 

development initiatives. Building upon the literature review 

conducted earlier, this analysis explores key themes such as 

the effectiveness of social media in raising awareness, the 

role of content creation and engagement strategies, 

challenges associated with misinformation, and 

opportunities for fostering cross-sector collaboration. 

The literature study emphasized social media's 

transformative power in raising environmental 

consciousness. Social media is a potent tool for reaching a 

wide range of audiences and igniting significant 

conversations, thanks to its billions of active users across 

several platforms. Even though social media has a wide 

audience, its ability to actually influence behavior change 

is still up for discussion. In spite of this, studies indicate that 

social media can be extremely important for starting 

discussions and igniting grassroots movements, which will 

ultimately lead to long-term social change. 

Despite its potential, leveraging social media for 

sustainable development campaigns comes with its unique 

set of challenges. One of the most prominent challenges is 

the prevalence of misinformation and disinformation on 

social media platforms. False or misleading information 

can undermine the credibility of campaigns and erode 

public trust in environmental issues. Addressing this 

challenge requires proactive measures such as promoting 

transparency, fact-checking, and fostering critical media 

literacy skills among users. Additionally, collaboration 

with reputable sources and leveraging algorithms to 

prioritize credible content can help mitigate the spread of 

misinformation. 

Social media platforms present unparalleled opportunities 

for fostering cross-sector collaboration and mobilizing 

collective action towards sustainable development goals. 

By facilitating connections between individuals, 

organizations, and governments, social media can serve as 

a catalyst for innovation and knowledge-sharing. Moreover, 

social media enables organizations to reach beyond 

traditional boundaries and engage with diverse 

stakeholders, thereby amplifying the impact of sustainable 

development initiatives. 

 

Conclusion 

In harnessing social media for sustainable development 

campaigns, it is evident that these platforms offer immense 

opportunities for raising awareness, fostering engagement, 

and driving collective action. Through innovative and 

engaging content creation, strategic engagement strategies, 

and cross-sector collaboration, organizations can amplify 

the reach and impact of their initiatives. However, as with 

any communication medium, there are both strengths and 

areas for improvement that warrant attention. 

One of the key strengths of leveraging social media for 

sustainable development lies in its unparalleled reach and 

accessibility to the youth as billions of active users 

worldwide, social media platforms provide a powerful 

means of connecting with diverse audiences and initiating 

conversations on pressing environmental issues. 

Additionally, the dynamic nature of social media facilitates 

real-time engagement, enabling organizations to adapt their 

messaging and respond to evolving challenges swiftly. 

However, despite its potential, leveraging social media for 

sustainable development campaigns also presents 

challenges that must be addressed. One notable challenge is 

the availability of misinformation on these platforms. False 

or misleading information can undermine the credibility of 

campaigns and erode public trust in environmental issues. 

To solve this, organizations must prioritize transparency, 

fact-checking, and critical media literacy education to 

empower users to discern credible sources from 

misinformation. 

Additionally, limited attention spans and information 

overload pose barriers to effectively engaging audiences on 

social media. In a sea of competing content, sustainable 

development campaigns must employ strategies to capture 

and retain audience attention. This may include leveraging 

visual content, storytelling, and interactive features to 

create immersive experiences that resonate with users on an 

emotional level. 

In conclusion, while social media presents powerful 

opportunities for advancing sustainable development goals, 

it is not without its challenges. By addressing issues such as 

misinformation, attention spans, and inclusivity, and 

adopting best practices for content creation and 

engagement, organizations can maximize the impact of 

their social media campaigns. By making concerted efforts 

and strategic utilization of these platforms, we can harness 

the transformative potential of social media to create a more 

sustainable and equitable future for all. 
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